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August Top EA Recruiters August Top Flight Chiefs

TSgt Mark Tomack 361 600% MSgt Robert Hall 318 220%
TSgt Richard Toby 338 600% MSgt Louis Despres 342  214%
TSgt Pedro Colon 369 500% MSgt Daniel Benton 349  208%
SrA Sheri Daum 313 400% MSgt Gary Evans 331  200%

SSgt Jennifer Hartman 318 400%  MSgt Troy Jensen 361 192%
SSgt Brad Pearson 331 400% TSgt Gerald Lewis 364  188%
TSgt Timothy Olson 339 400%  MSgt Adera Brooks 345 180%
TSgt Leonard Ratajczk 361 367%  SMSgt Ronald Draper 331  175%
TSgt Leonard Dunivan 364 367%  TSgt David Heberle 313  173%
TSgt Todd Edgar 362 350%

August Top OA Producers

Physician Nurse Dental OoTS

367 RCS 166.7% 337 RCS 190% 333 RCS 350% 341 RCS 306.1
331 RCS 150% 338 RCS 157.1% 338 RCS 200% 333 RCS 268.7
337 RCS 100% 333 RCS 150% 339 RCS 200% 367 RCS 265.4
332 RCS 100% 348 RCS 150% 314 RCS 166.7% 364 RCS 220
345 RCS 100% 331 RCS 125% 330 RCS 150% 339 RCS 218.8
364 RCS 100% 345 RCS 125% 341 RCS 125% 337 RCS 214.8

361 RCS 125%

Recruiter Spotlight

Photo by Staff. Sgt. Michael O’Connor

Master Sgt.
Bob Modica

Job: Officer accessions
recruiter, 319th Recruit-
ing Squadron, = 319th AIR FORCE
Westbrook, Maine RECRUITING S5GUADRON
Hometown: Barre, Vt. Foare e i

Timein the Air Force: 16
years

Time in AFRS: Four years
Prior career field: Fire
protection specialist
Hobbies: Hunting,
fishing, golf, sports,
reading and spending
time with my family

What inspires you to do
what you do? My family
and a strong belief in the
Air Force

What are your personal
and career goals? To
make chief master
sergeant, stay in the Air
Force 30 years and
complete my bachelor’'s degree

What hints can you give others about recruiting? If you're not having fun,
you're probably doing it wrong.

What is the best advice you ever received? Work hard, play hard.

What is your personal motto? Life is 10 percent what happens to you and 90
percent how you react to it.
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cover photo

Air Force Recruiting Service reached its
fiscal 2003 goal. Several challenges are
ahead for fiscal 2004, but Air Force
recruiting is poised to continue to recruit
the right people with the right skils, at the
right time.
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Keep charging

Command chief congratulates team,
looks toward successful recruiting future

By Chief Master Sgt. Ken Kowalski
Air For ceRecr uiting Service
command chief master sergeant

Congratul ationsto everyoneon agreat year. Not
only didwemaketheright overall numbers, but we
recruited quality people, intheright skills, at theright
time.

Infiscal 2003, new recruits

Specidtiessowe have enough qualified hedth care
providers, not only for deployments, but alsoto take
careof our peopleandtheir familiesat home.

Stay focused on health professonsrecruiting
events, likeconventionsandjobfairs, to stay
successful in OA recruiting. Marketing isworkingon
programsto improve our presence at those HP
specid events.

Onechallengewehaveto

flowedintothetraining
pipelineat theright time. This
issomething weneed to
continueinfiscal 2004.
Everyonedid agreat job, and
we need to continueto stay
focused onthiscritical aspect
of our job.

Another pushinfisca
2004 isHigpanicrecruiting.
Weareworking to achieve
our Hispanictarget of 11.3
percent of our recruitsinfiscal
2004. Thereareacoupleof

“This year will also
be a year of officer
recruiting focus,
especially in critical
areas. We need to
make goal in all
officer accessions
programs.”

meet and overcomeisthat we
will havefewer andsmaler
enlisgment bonuses. Therewill
aso beareductionin bonuses
targeted for February through
May, thetime period recruit-
ingishigtorically morechal-
lenging.

Onepieceof great news
for our teamisincreasesin
Specia Duty Assgnment Pay.
Production recruitersnow
receive $450, thosereceiving
$275 now receive $375, and

thingswe need to do to make
thishappen. Recruitersplay a
big part by ensuring the enlistment paperwork is
properly prepared and that all race/ethnic codesare
accurately entered intoAFRISS. Targeting the
market by planning recruiter generated mail, phone
prospecting and school visitsincreases our success
ratesinthiscritica area.

Thisyear will a so beayear of officer recruiting
focus, especialy incritical areas. Weneed to make
god inall officer onsprograms, thesehighly
sought professionalsare sorely needed inour Air
Force.

We madegreat stridesinfiscal 2003, but westill
fell short of theAir Force'sneedsinthe nurseand
physician programs. It iscritical wetarget those

peopl e getting $220 now
receive $275. Weall know
that youwork very hard out thereto recruit quality
men and women for our Air Force, and you deserve
thisincrease. It'ssomething we' ve been working on
for awhile, and we' reexcited that itisnow aredlity.

Lastly, but just asimportant, remember during
your day-to-day activitiesthat you aretheAir Force
representativeinyour community. Your actionsare
evauated by theciviliansinyour community asthe
actionsof theAir Force. Set theright image—you
arean ambassador.

I’ sbeen agreat year because of your hard work
—let’smakethe next year even better. You havethe
toolsand thetal ent —keep charging and recruiting
the best and brightest for our great Air Force.

Recruiter 3



Recruiting success starts

Training branch
ready to provide
tools needed for
challenging year
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By Staff Sgt. John Asselin
Air ForceRecruiting Service

Training never stops.

Weadl gartlearninginBasic Military Training, we
learn the basics of our job at technical school, and
we continuetraining throughout our Air Force
caregrs. InAir Force Recruiting Service, trainingis
key to keep up with yearly changes.

Recruiting will face new challengesinthecoming
year, and trainers are poi sed to meet those chal -
lenges.

“Our big emphasisfor the next year isProfes-
siond Sdlling Skills,” said Senior Master Sgt. Jeff
L esko, chief of thecommand standardization and
training branch. “We' veinitiated the courseat the
schoolhouse and have given everyoneinthefieldthe
initial training. We' ve purchased afive-year contract
and are shifting toward continued PSStraininginthe
field. Wea so haveafocuson PSStraining for
commanders, flight commanders, superintendents
andflight chiefs”

Sticking to the basicsisimportant for recruiting to
succeed thisyear, according to Sergeant L esko.

“We' recoming out of asuccessful year, andin
order to keep that success up, we need to maintain
skillsandimproveuponthebasics,” hesaid. “ That
way, we cantake our basic skillstoahigher level.”

Getting men and womeninto theright skillsat the
right timeiskey thisyear, Sergeant Lesko said.

“Recruitingisnolonger assmpleashbringingin
37,000 people; we have to meet the specific re-
quirementsof theAir Force,” headded. “ Thereare
very specific jobsand needs, and that requiresmore
salesKills. It takesalittle more savvy to make our
goasnow.

“We need to push our gpplicantsinto certain
areas, for example, pararescue/combat control and
linguist, and Professiond Sdlling Skillsisdesignedto



helpusdothat,” hesaid. “It givesusthat happy
mediuminsaesskills”

AFRSusesworkshopsto get new information
and toolsto thefield, and those workshops have
been adjusted to keep up with thetimes, according
to Sergeant L esko.

“We haverestructured al our workshops, witha
bigger emphasisontraining,” hesaid. “ Thechanges
were madeto better meet the needs of our new
folksand preparethem for themission. Each will
also teach somefacet of PSS.

“We' ve also added anew trainer workshop,
where we show the requirementsand how to meet
thoserequirements,” Sergeant L esko added. “We
also haveanew officer access onsflight commander
workshop whereweteach leadership skills. It will
takeamoresituational |eadership approach. Teach-
ingwill beput in scenarios, withacognitive-analyti-
cd soin.”

Workshopsarenot anend al, but they do
providethe basic building blocksfor success, he
sad.

“Wecan't givethemal they need to know, but
wecangivethemthecritica skills” hesaid. “ This
givesthem astrong foundation that they can build
uponwhen they gain moreexperience. Experienceis
the best teacher, and we can help them better use
their experience.”

Theuse of PSSwill a so becomeamandatory
item, Sergeant Lesko said.

“Therewriteof AETCI 36-2002 (Recruiting
Proceduresfor theAir Force) will have requirements
that PSSisutilized,” headded. “ Thefocusison
maintenance, on-the-job training and accountability.
WEe rea so working closewith theinspector general
onnew |G checklists.”

Trainingisamost ready toroll out anew program
to helptrack theprogression of anindividua’s
training, said Sergeant L esko.

, continues with training

“A new product dueto startin January isthe
TranTrack,” hesaid. “ Thisisared-timelnternet
tool that squadronsand groups can useto track the
training of their troops. Training informationwill be
recorded from the day people enter the schoolhouse
until the day they leave AFRS. Unitscan now look
at thetraining of their inboundsand know what
trainingthey needto plan.”

Itistheyear of officer recruiting, and training has
adjusted for thispush, according to Sergeant L esko.

“Thereisalot of emphasison OA thisyear,” he
sad.

“We' ve added anew OA recruiter workshop
and haveaTiger Teamlooking at OA internally and
externaly for thetraining process. OA isthechal-
lengefor theyear, and wewill giveeverythingwe
can to meet that challenge. OA will continueasa
team approach at headquarters—wewill make sure
recruitersreceivethetoolsthey needfor OA to
reach thelevel of successasenlisted accessions.”

Asadways, customer serviceisparamount tothe
AFRSmission, headded.

“World Class Customer Support continuesto be
anemphasisitem,” Sergeant Lesko said. “Weall
need to take care of our customer base. Not only
doweneed to treat our applicantsto the highest
level of customer service, but those of usin support
rolesmust also providethat support for our recruit-
es”

World Class Customer Support istaught at the
schoolhouse and will now betaught at annual
briefings. “ Therewriteof AETCI 36-2002 will also
task the squadronsto institute their own customer
serviceprograms,” Sergeant Leskosaid. “ The
program will measure customer service, educate
recruitersabout customer serviceand implement a
recognition and awards program. Wewill also have
anationa awardscompetitionfor World Class
Customer Support.”

Recruiter 5



AFRS marketing sets ¢

OA programs,
Hispanic market
on radar scope for
advertising, special
events, Internet

BE ONE OF TWENTT-FOUR INTERNS TD BELF RESHAPE CLINICAL PIVCHOLOET,
TELL W3, HOW DIES THAT NAKE TIU FEELF

Above and opposite page: AFRS is focusing its market-
ing efforts on recruiting challenges through advertising
and the Internet.
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By Staff Sgt. John Asselin
Air ForceRecruiting Service

Air Forcerecruiting has new challengesto meet
infiscal 2004, and Air Force Recruiting Service
marketingisonthefront lines.

Inapreemptivestrike, marketing has set its
targetson Hispanic recruiting, officer accessonsand
thelnternet, according to Tim Talbert, deputy chief
of theAFRSmarketing division.

“We |l haveachange of emphasisfor fisca
2004,” hesaid. “We veingtructed the ad agency to
place more emphasi s on the Hispanic program,
officer accessions, particularly the health profes-
sions, engineersand African-American pilot pro-
grams. We' renot ignoring enlisted accessions, we're
just placing more emphasison thesecritical recruit-
ing programs.”

Oneavenueisthroughtraditional massmedia,
with changesin print and radio, according to Mr.
Tabert.

“More print ads supporting these programswill
appear infiscal 2004,” hesaid. “We rerunning
bigger ads, moreoften starting inthefirst quarter.

“New radio adsare also coming out thisyear,” he
added. “ In addition, our public serviceradio spots
will match theformeat of theradio station. For
example, ahip-hop stationwill receiveadsin ahip-
hopformat.”

Specid events, such asconventions, havea so
been ramped up to strikethetargets, Mr. Talbert
sad.

“Infiscal 2003, our conventioninvolvement
doubledin size, and that will continuetoincreasein
fiscal 2004,” hesaid. “Weare sending subject
matter expertsto work boothsat conventions. If
we reat aconvention on otolaryngology, we'll have
an ear, nose and throat doctor on hand to talk to
peopleonAir Force opportunities.”

Thelnternetisasoamajor player inthisyear’s
marketing plan, according to Mr. Talbert.



“Our Internet Sitewill receiveincreased emphasis
aswell —itisthemost important mediawe have,”
hesaid. “ Our goal isto haveal our advertisngdrive
peopletotheAirForce.comWeb site. After visiting
theWeb site, peopleare moreinformed about the
Air Forcewhenthey talk to arecruiter. Visitingthe
Web site hel psturn aprospect’scold call intoa
warmcdl.

“The present Web siteismore than 18 months
old, sowearerevampingtheentiresite. Weaso
have athree-phase programin progressto add
Spanish-language pagesfor our Hispanic audience.
WEe ve garted with trand ating the Frequently Asked
Questionsand Contact Usareasinto Spanish. In
January, we |l havetestimoniasfrom Higpanic
airmenin Spanish, and by April, alarge portion of
thesitewill beavailablein Spanish.”

Whether it’sHispanic recruiting, OA programsor
continued successon theenlisted side, marketingis
poised to take thisyear’ srecruiting to new heights.
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AROUND AFRS

Photo by Tech. Sgt. Mel Poborsky

Harry Soblotney volunteers his time to help Tech. Sgt. Mel Poborsky, an enlisted accessions recruiter with the
311th Recruiting Squadron. Mr. Soblotney helps with recruiter-generated mail, prequalifications and zone postings.

Program gets volunteers
iInvolved with recruiting

By Saff Sgt. John Asselin
Air For ceRecr uiting Service

TheVolunteer Involvement
Program alowspeoplethe
opportunity to helptheir loca
recruiter by assisting with admin-
idtrativetasks, manning offices
and being an ambassador intheir
community.

Whenthe program started in
2000, it wasaimed toward
military retirees, but now anyone

8 Recruiter

canvolunteer and assist with the
recruiting misson. Theprogram
assstsAir Force Recruiting
Servicewithaccomplishingthe
chdlengingtask of recruiting
thousands of young menand
women and ensuring those
recruits meet the standardsthat
arerequiredtojointheAir Force.
The program benefitsrecruiters
by expanding theresources
availableto them when conduct-
ing day-to-day business, accord-

ingtoMgj. Delee Dankenbring,
chief of the plansand programs
branch at HeadquartersAFRS.
“Recruitersoften needto bein
morethan oneplaceat atime, so
avolunteer canredly makea
difference,” shesaid. “By manning
therecruiting office, thevolunteer
enablestherecruiter to conduct
business, such asschool visitsor
home appointmentswith appli-
cants, outside of theoffice. If a
potentia recruit walksintothe



recruiting office, thevolunteer can
providebasicinformation and
havetheindividud leaveaname
and phone number sothere-
cruiter canfollow up at amore
convenient time. Volunteerscan
adsohdpwithadminigtrative
dutiesand talk to potentid
recruitsor their parentswhileout
inthecommunity.”

Many peopleareadready
involvedinhe ping recruitersput
inqualified applicants. Thereare
morethan 110 volunteers, which
include 30retirees.

“I have severd active-duty
membersfrom HanscomAir
ForceBase (Mass.) who volun-

teer,” said Tech. Sgt. Chuck
Elder, the 319th Recruiting
Squadron enlisted accessions
recruiter in Danvers, Mass. “ They
areatremendoushelp by just
talkingtomy applicants. I'm4till
around working with the appli-
cants, but now they get to hear
thesameinformation from some-
onewhoisnot arecruiter. My job
isabout 10timeseasier because
of thevolunteers.”

Retireesa so provide needed
helpfor recruiters. Tech. Sgt. Mel
Poborsky, a311th Recruiting
Squadron enlisted accessions
recruiter inUnion Town, Pa., has
a72-year-old gentlemanwho

volunteersevery Wednesday and
Friday.

“Hehelpswithrecruiter-
generated mall, prequalifications,
zone postings, etc.,” Sergeant
Poborsky said. “Whatever | need
done, hehelpsme. It givesmea
lot moretimeout inthe zoneto
prospect.”

Informationon VIPispub-
lished threetimesayear inthe
Afterburner, the newdetter for
retired Air Forcemembers. VIP
volunteersa so recelveapackage
with promotiond items, aletter
fromthe AFRS commander and a
nametag.

Air Force starts climate survey

By Richard Salomon
Air ForceManpower and I nnovation Agency
PublicAffairs

RANDOLPH AIR FORCE BASE, Texas
(AFPN) —Air Forceleadersat all levelswant to
know, “How ismy organizationdoing?’ The2003
Air Force Climate Survey began Oct. 1 to answer
thisquestion with thehelp of Air Force people.

Their participationinthesurvey iscriticd, said
senior leaders.

“Leadership must be made aware of what'sredly
going on out there,” said Secretary of theAir Force
Dr. James G Roche. “By taking afew brief mo-
mentstofill out thissurvey, you can help your
leadersunderstand your concernsand ultimately
better serveyou and our nation’sinterests.”

Previoussurveysincluded active-duty airmenand
appropriated-fund civilians. Thisyear, thesurvey
asowill includetheAir Force Reserve, Air National
Guard, non-appropriated fund civiliansand students
inatemporary-duty status.

“Wewant to make sureall membersof theAir

Forceteam have an opportunity to participate,” said
Lori Marcum, thesurvey’steam leader. “Leadersat
al levelsusetheAir Force Climate Survey totarget
areasfor improvement. Inorder to create positive
changeswithin an organization, (leaders) must know
whereto begin. Thissurvey provideseveryonean
opportunity to speak out about strengthsand areas
forimprovementinther organization.”

The survey runsthrough Nov. 23 and can be
completed onlineat http://afclimatesurvey.af. mil
anytimeduring thesurvey period fromeither a
government computer (dot-mil) or personal com-
puter (dot-com).

BecauseAir Forceleadersexpect candid feed-
back, the survey team hastaken extraordinary
measuresto ensure privacy by using advanced
information-masking software. Anonymity continues
to beakey factor of thesurvey, officialssaid.

Resultswill bereleased early in 2004, said Gen.
John P. Jumper, Air Force chief of staff.

“TheU.S. Air Forceisthefinestintheworld, a
great placeto serveand raiseour families. We
shareacommitment to makeit better,” hesaid.
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Photo by Chief Master Sgt. Jeff Martin

Left to right: Toby Keith, David Rogers, Spotland Productions sound engineer, and Master Sgt. Gary
Quesenberry, Air Force Recruiting Service broadcaster, record the interview segment of the Red, White and Air

Force Blue Christmas CD.

Toby Keith goes Air Force blue

2003 AFRS
Christmas CD
features country
music star

10 Recruiter

By Saff Sgt. John Asselin
Air ForceRecruiting Service

Thisyear’sRed, Whiteand Air Force Blue
ChristmasCD isonitsway to help recruitersand
radio stations acrossthe country.

The CD featuresmusic and interviewsfrom
country music star Toby Keith andisintended to get
theAir Force message on theairwaves, while
hel ping Sationswiththeir holiday programming,
accordingto Master Sgt. Gary Quesenberry, AFRS
Marketing Divison.

“Idedlly, the CDswill allow station management



an opportunity to alow timeoff for their radio staff,”
Sergeant Quesenberry said. “ Automationinradio
stationstoday allowsthem to plug in prerecorded
programming and let some staff spend timeat home
withtheir familiesover theholidays. At thesame
time, we get our message out acrossthe country.”

Themusiconthe CD camefrom an existing Toby
Keithabumtitled, Christmasto Christmas, that is
now out of print, Sergeant Quesenberry said.
“Unlike previous CDswith country starscovering
traditional Christmassongs, themusiconthisoneis
al origina compogtion.”

Theinterview wasrecorded Aug. 20 a Verizon
WirelessAmphitheater in Selma, Texas.

“We pulled parts of theinterview and added
narration between songs,” Sergeant Quesenberry
said. “Toby wasunbelievably hel pful. Heisvery
busy with histour, but hetook thetimeout to
providetheinterview and public service announce-
ments.”

The CD includesthree PSAsbased onthe
concept “ You can do anything if you set your mind
toit.” Lonestar, LeAnnWomack and Toby Keith
perform the PSAs. Toby Keith recorded an addi-
tional “ shout out” to thank the overseastroops. Itis
placed asaseparate cut to be played onAFRTS
dations.

After recording theinterview, Sergeant
Quesenberry went to the country music capitol of
theworldto producethe CD.

“Wewent to Spotland Productionsin Nashville
thelast week of August to producethe CD,”
Sergeant Quesenberry said. “It took 13 hoursto put
ittogether.”

The CD will goto every country radio stationin
the country, plus 120 AFRT Saffiliates, which reach
88 countriesand morethan 100 million people,
according to Sergeant Quesenberry.

“TheCDsaresent direct mail totheradio
stationsthisyear,” hesaid. “Weencouragerecruiters
to gotothe country stationsintheir market and use
the opportunity to touch basewith them. Program

Photo by Russ Harrington

Toby Keith recorded an additional track on the CD
thanking troops deployed overseas.

directorsshould havethe CDsintheir handsby
Thanksgiving. Some smaller stationshave been
known, inthe past, to play the special fiveto 10
timesleading up totheholidays.”

Delivery of the CDscouldn’t happen at abetter
time, Sergeant Quesenberry said.

“Toby Keithisupfor nine Country Music
Awards, to beawarded in November,” hesaid. “He
also hasanew album dueto hit the streetsNov. 5.
Hopefully he' Il haveaNo. 1 hit when our CD hits
thestations.”

Thisistheninth Christmas specia CD produced
by AFRS. Previous Christmas CDsfeatured Vince
Gill, SHeDAISY, Kathy Mattea, Clint Black, Randy
Travis, RebaMcEntire, MartinaMcBrideand Tricia
Yearwood.
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First applicant enlists under NCS

Texan signs up for new 15-month enlistment

By Saff Sgt. John Asselin
Air For ceRecr uiting Service

TheAir Forceenlisteditsfirst member under the
National Call to Serviceprogram Oct. 1 during a
ceremony at theMilitary Entrance Processing
Sationin SanAntonio, Texas.

Brig. Gen. EdwardA. Rice Jr., Air Force Re-
cruiting Service commander, administered the oath
of enlistment to Hector M. Barreto from Ingleside,
Texas, making Barreto
thefirst persontotake
advantage of theAir
Force's15-month
active-duty enlistment.

“Thisisavery
important day for both
Hector and the United
StatesAir Force,”
Genera Ricesad.
“Hector isjoining
37,000 peoplewho will

Photo by Angelica Delgado

comprise 1 percent of theAir Forcefiscal 2004 goa
of 37,000 enlisted accessions. They incur thesame
elght-year military serviceobligation astraditiona
four- and six-year enlistees.

“Thisprogram givesfolksachanceto servewho
normally wouldn'’t because of longer enlistment
terms,” Genera Ricesaid. “We' reexcited about
thisprogram because some people, after seeingAir
Force benefits, will decideto extend on active duty
beyond their 15-month enlistment. Thosethat leave
at theend of their term
will carry their service
with them and become
natural ambassadorsin
their communities”

The 15-month active-
duty enlistment period
beginsafter thecomple-
tionof Basic Military
Trainingandtechnica
traning. Theinitia
enligmentisfollowed by

‘CrossInto TheBlue either a24-month
thisyear by enlistingin active-duty extensonor
theAir Force. Heis selected regular Reserve
making theAir Force duty. Therecruit
stongararlils ety Bt o7l ST, chooasin ey e
providing hi nwf with Jr., Air Force Recruiting Se)r/vicegcommander. Baretto is th,e,rema nd_er of th,e
the opportunity todo the first Air Force 15-month enlistee under the National ~ Military serviceobliger
many good things.” Call to Service program. tion—activeduty,
“I'mglad | annow selectiveregular Re-

intheAir Force,” Barreto said. “I’malittlenervous,
but thisisexciting—I"mlooking forwardto going to
basictraining. | think | have madeagood choice.”
Barretowill betrainedin the security forces career
fidd.

National Call to Serviceisacongressionally
mandated program passed as part of the 2003
Nationa DefenseAuthorizationAct. NCSenlistees
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serve, inactive Ready Reserve, or other national
service programsdesignated by the secretary of
defense,

NCSrecruitsservein oneof 29 career special-
tiesand receive oneof threeincentivesthat includea
$5,000 bonus, $10,000in collegeloan repayment
or education benefits mirroring the M ontgomery Gl
Bill program.



AROUND AF

AFPC explains confusing
race, ethnic data changes

RANDOLPH AIR FORCE BASE, TEXAS-
Recent statisticsled officiashereto think that airmen
might not understand the new optional raceidentifi-
cation categoriesand how the Hispanic/Latino

designationfitsin.

Sofar, lessthan one-third of 1 percent of airmen
have chosento identify themsalvesasbeing of more

than onerace eventhough
censusdatashowsthat 2
percent of the nation’s popul a-
tion say they aremorethan one
race, officialssaid.
“Theconcernisthat airmen
might beunawarethat they are
now abletovoluntarily identify
with one, someor al of thefive
designated race categories.
AmericanIndianor Alaska
Native; Asan; Black or African
American; NativeHawaiian or

wasoften treated that way in demographic summa-
ries, based on ethnic group choiceslike Puerto
Rican, Mexican or Cuban.

Under the new method, airmen areasked first

whether they are Hispanic or Latino. After that

“The concern is that
airmen might be
unaware that they
are now able to vol-
untarily identify with
one, some or all of
the five designated
race categories ...”

-Col. Gary Smith,

guestion isanswered, they are asked whether they
identify themselvesasone or moreof thefiverace

designations. Peoplecanalso
declinetorespond to the
Hispanic/Latino question.
“Raceand ethnic choices
arecompletey sdlf-identified,”
said Senior Master Sgt. Rich-
ard Knudson, dsointhe
military equa opportunity
branch. “ No source documents
arerequired. Raceand
ethnicity may bethought of in
termsof social and culturd
characteristicsaswell as

Other Pacific Idander; and
White,” said Col. Gary Smith,

Air Force Personnel Center

ancedtry.”
Officialsalso explained that

chief of thefield activities
divison, for theAir Force Personnel Center.

Andital canbedoneonline, officialssaid.
Airmen can aso declineto associate themsal veswith
any race. Inthepast airmen could identify them-
selveswith only onerace, or none, but couldn’t call
themsalvesboth AfricanAmericanandAsian, for
ingtance.

Announcements have appeared on leaveand
earnings statementsand in newsreleases, but there
remains some confus on about the new procedures,
officidssad.

“Severd people asked why they couldn’t choose
morethanonerace,” said Senior Master Sgt. La
TrendaS. Walker, chief of themilitary equal oppor-
tunity branch. “Wetell them that they can.”

Someairmenasoask why “Hispanic” isnot an
option under race, shesaid. Before the January
changes, “Higpanic” wasnot technically arace but

if aperson claimsmorethan
onerace, thereisno mechanismto record priority or
percentage of onerace compared to another. For
example, aperson cannot record that sheis80
percent White and 20 percent Asian, only that sheis
both Asian and White, listed a phabeticaly, Sergeant
Walker said.

The standard categorieswere mandated by the
Office of Management and Budget after public
involvement andinput from federal agencies.

Airmen can updatetheir race and any other
persond dataonlineat theVirtua Military Personnel
Flight, http:/mww.af pc.randol ph.af.mil.

For moreinformation peoplecan call theAir
Force Contact Center at (866) 229-7074 or DSN
665-5000. OM B information on race and ethnicity
isat http://clintond.nara.gov/OM B/fedreg/
ombdirl5.html. Datafrom the 2000 censusisat
http:/Amww.census.govi/.
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TAKE NOTE

Metallicnametag mandatory Jan. 1

Personnel official sannounced that the new
metd lic nametag will bemandatory ontheservice
dressuniform and pullover sweatersJan. 1. The
nametag, which hasbeen availablefor purchase
sinceNovember 2002, isbeing issued to enlisted
armen by their organizations. Officersmust pur-
chasethelr own nametags.

For moreinformation, contact your commanders
support staff.

AFOQT scorereporting

Peopletaking theAir Force Officer Qualifying
Test areableto accesstheir scoreson thetest
management Web page, https.//www.af pc.randol ph.

af.mil/testing, within two weeksafter receipt of
answer sheetsat theAir Force Personnel Center.

CCAFtranscripts

Asof duly, the Community Collegeof theAir
Forceno longer accepts collegetranscriptsfrom
education servicesflights.

Transcriptsmust be sent directly from collegesto
CCAF at thefollowing address:

CCAF/RRRA, 130W. Maxwell Blvd., Maxwell
AFB,AL, 36112-6613.

Studentscan view their progressreport, CCAF
transcript ordering history and CCAF receipt of
cviliantranscriptsat https.//afvec.langley.af.mil/
afvec.

Emergency data

All active-duty, Guard or Reserve
servicemembersshould update their emergency data
through the Virtua Record of Emergency Data,
located at theVirtua Military Processing FHlight on
theWorld WideWeb. Thisinformationisessential
for Air Force casudty notification teamsin casean
alrman becomesincapacitated or killed.

For moreinformation, visit theAFPC Web Site at
http:/Aww.afpc.randol ph.af.mil.

E-mail support for deployed troops

Starsand Stripesnow features* M essages of
Support” to deployed service membersfrom family
or friendsfreeof charge. E-mailsfor thedaily
section are sent to messages@estripes.com. They’re
limited to 50 wordsor lessand printed on afirst-
come, firs-runbasis.

Birthday e-mail

TheAir Force Personnel Center hasanew
featureontheVirtua MPFalowingitto generatean
e-mail messageto military membersontheir birth-
day. Thememberswill beinvited tolog-onto vM PF
and look over their recordsreview product. Mem-
berswill be ableto update some personal informa-
tioninvM PF; however, somewill requirethe
assistance of thecommanders support staffsto
correct someinformation.

Photo by Staff Sgt. John Asselin

CFCdrive

Brig. Gen. Edward A. Rice Jr., Air Force
Recruiting Service commander, and
Chief Master Sgt. Ken Kowalski, AFRS
command chief master sergeant, fill out
their Combined Federal Campaign
forms. The CFC drive is in midstream
throughout the Air Force. To donate or
for more information, contact your unit's
CFC keyworker.
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September Promotions

Lieutenant Colonel Russell Veronda 344 RCS
Kevin Aqueche 364 RCS

Linda Eisel 362 RCS _

Technical Sergeant
Captain
James Barry 313RCS
Andrew Marsiglia Il 330RCS  Sherry Davis 317RCS
Eric Laval 317RCS
Chief Master Sergeant Kevin Buccola 337RCS
Kimberly Young 341 RCS
Victor Geary HQAFRS Ronald Daughhetee Jr. 343 RCS
Daniel Stark 343 RCS
Senior Master Sergeant Stuart Baker 344RCS
James Bell 347 RCS
Ronnie Giles 344RcS Douglas Robinson 348 RCS
Master Sergeant Staff Sergeant

Joseph Merrill 319Rrcs  Perry Strimpel Jr. 343 RCS
Dallas May 330RCS  Veronica Stowe 343 RCS
David Criswell 333RCcSs  EverettTims 347RCS
Mark Todd 337RCS  BrettWagoner 364 RCS

AFPC offers enlisted promotion tips

The Air Force Personnel Center has released a list of things airmen
should focus on to give themselves the best possible chance for pro-
motion. Officials advise airmen to start preparing early for promotion,
not to get lax in study habits and ensure study materials are current. To
learn more on how to be successful in the Weighted Airman Promotion
System, visit http://www.afpc.randolph.af.mil/pubaffairs/release/2003/
09/enlpromo.htm
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—Recruiting Flashback —
1973

|

Looking apprehensive is David P. John as Staff Sgt. Mack Eck and Tech. Sgt. Curt May,
Detachment 210 recruiters, show him what will happen to his hair when he gets to basic
training. The Beaver Falls, Pa., resident is currently short-haired and undergoing training at
Lackland AFB, Texas. (photo by Dan E. Stauffer, Beaver County Times)




