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Top EA Recruiters

Net
Name SQ/FLT Res Goal %
TSgt Robert Garret 337/E 17 850%
SSgt Stephen Ellmore 362/B 6 600%
SSgt Mark Pennock 331/A 11 550%
SSgt Randy Jackson 331/E 10 500%
SSgt Jeffrey Moffet 337/B 5 500%
SSgt Brett Boyum 342/B 10 500%
MSgt Antonio McFarland ~ 336/H 9 450%
SrA Howard French 330/F 4 400%
SSgt Jeffrey Presson 337/B 4 400%
SSgt Johnson Warwick  339/F 4 400%
Top OA Producers
Physician Nurse Dental

1stplace 348 348 364

2nd place 314 344 345

3rd place 330 367 343

4th place 333 336 330

Top Flight Chiefs

Net
Name SQ/FLT Res Goal %
MSgt Anita Wall 337/E 30 300%
TSGt Robert Bosch 367/G 37 218%
MSgt Angel Gonzalez 362/E 21 210%
MSgt Reginald Destin 341/B 23 209%
MSgt Michael Kromoff 332/G 19 190%
TSgt Eric Pond 344/E 36 189%
MSgt Timothy Little 367/C 32 188%
MSgt Angel Guiterrez 364/1 30 188%
MSgt Brad Buening 368/H 13 186%
MSgt Mik Williams 333/H 26 186%

Source: AFRS Operations Information current as of August 19

Cover photo: Staff Sgt. Mike Ciaravino, assistant NCOIC
Headquarters Air Force Recruiting Service command section
information management, knows how important support is to

AFRS. For more on support roles within AFRS, see page 4.
Photo by Staff Sgt. John Asselin

Name : Staff Sgt. Melissa Tuggle

Job: 349" Recruiting Squadron, Enlisted Acces-
sions Recruiter, Oklahoma City, Okla.
Hometown: Huber Heights, Ohio

Time in the Air Force: 13 years

Time in AFRS: 21 months

Prior career field: Information management
Hobbies: Shopping

What inspires you to do what you do? | just
want to succeed and do my best.

What are your personal and career goals? |
want to make technical sergeant.

What hints can you give to others about
recruiting? Perpetuate, Perpetuate, Perpetuate!
What is the best advice you have ever re-
ceived? Think quality, and you'll be quality, Think
you'll fail, and you will.

AFRS Spotlight

Sergeant Tuggle watches the Basic Military Training video
with an applicant.
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StrOng support makes
StrOng recruiters

Judge advocate,
public affairs,
Inspector
general,
finance,
personnel and
logistics are the
legs of our
recruiting table

By Brig. Gen. Edward Rice
Air ForceRecr uiting Service

ur main job at head-
quarters, thegroup
andthesquadronis

support. Everything wedo,
everyday, supportsthe street
recruiter.

In past issueswe vehigh-
lighted themorevisibleareas—
marketing andinformation sys-
tems— but thereare many more
that completethe AFRS support
network. They providethe
“infrastructure” sorecruiterscan
concentrate onthemission of
recruiting quaity armenfor the
Air Force,

Support inAir Force Recruit-
ing Serviceismuch likethelegsof
atable. If wedon’t haveenough
support, our “table’ wobblesand
therecruitershaveto spendtime
putting thingsin balance. If we
really comeup short, it fallsover
and we haveto stop everything to
clean up the mess. That’show
important support isto our
mission. If our legsare strong, so
areour recruiters.

Therearealot of thingsthat go
into the day-to-day operationsin
recruiting. Our logisticstroops
makesurerecruitershavea
workspace, furniture, transporta-
tion, telephonesand, in some
cases, housing. Our finance
people make surewe can pur-
chasetheitemsrecruitersneed.

Personnel and manpower make
sure peopleareaccounted for, in
theright placesand getting
performancereportswhen they
aredue. Public affairshel pskeep
usand thecommunity informed,
thejudge advocate keepsus
lega, and theinspector general
keepsusdoing thingstheright
way.

Imagineif arecruiter had to
findacar and leaseit, stop by the
storeand buy somefurniture, and
find the best cell phonerate plan.
Throw in building thebudget to
buy those needed itemsand
tracking their own EPRs, and you
haverecruiterswho don’'t have
enoughtimetorecruit.

The support our recruiters
receiveisnecessary to perform
themission. It may not alwaysbe
visible, but that isgood, because
thelessarecruiter hastoworry
about those functions, the better.
Our support peoplearedoing a
great job, and they will continue
to provide excellent serviceto our
front-linerecruitersthrough
constant improvement.

You can count on metodo all
| canto provideyouwiththe
support you need to make our
recruiting misson asuccess.
Thanksfor al youdo, day inand
day out, to keep our Air Force
strong.
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Beforean F-16 Fighter pilot can
climbinto hisaircraft, abusy sup-
port steff takes care of amultitude
of tasksthat help him concentrate
onhismisson.

Air Force Recruiting Serviceis
the sameway. Recruiters can fo-
cus 100 percent onfinding quality
applicants for the Air Force, be-
causeof themen and women stand-
ing behind them taking care of the
detalls.

Morethan 200 peopleinfinance,
personnd, public affairs, ingpector
generd, judgeadvocate generd and
logiticstakecareof the® preflight”
detail ssorecruiterscan concentrate
onrecruiting.

“Support isfundamental tothe
street recruiter,” said Col. Darrel
Greer, AFRSVvice commander. “It
laysthefoundationfor successful re-
cruiting.”

An organization as geographi-
cally separated asAFRSrequires
ahighly trained and dedicated sup-

Support proves

Ital
for AFRS lift-off

By Senior Airman Marti D. Ribeiro
Air ForceRecr uiting Service

port staff at each squadron, group
and headquarterslevel.

“We require so many support
functions because of our many di-
verserequirements,” Colond Greer
sad. “Wehaverecruitersinall cor-
nersof thiscountry and we need to
makesurethey haveeverythingthey
needtorecruit.”

The geographical separation
meansthat for many street recruit-
ers the support staff is as anony-
mousasavoiceonthe phoneor e-
mail. But their presence helpspro-
videthesynergy that alowsAFRS
tomeetitsmission.

“1 know I’m not on the street
actudly recruiting gpplicants,” sad
Staff Sgt. Mike Ciaravino, assistant
NCOIC, headquarters command
section information management.
“But, | do know that what | do
helps”

Sergeant Ciaravino processes
around 100 regular correspondence
and 100 suspensesper monthwhile

aso preparing travel ordersfor the
headquartersAFRS command sec-
tion—playing hispartintherecruit-
ingmisson.

Support ensuresrecruitershave
the proper toolsto be successful,
according to Colonel Greer. “Re-
cruitersneed thingslike computers,
fax machines, desks, chairsand lit-
erature,” hesad. “Thingsjust don’t
magicaly appear.”

It takesmorethan magicfor a
joint effort from finance, mainte-
nance, the child development cen-
ter, thedining facility and other or-
ganizationson abasetolaunch an
aircraft —it takesjust asmuch ef-
fort to put an applicant in theAir
Force.

“At base-level, theinstalation
couldn’t functionwithout itssupport
group,” Colonel Greer said.
“AFRSismuch the sameway in
that we couldn’t put quality appli-
cantsintheAir Forceif it wasn't
for the peoplebehindital.”

4
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JA provides legal review,
assistance to recruiters

By 2" Lt. Jason L. McCree
Air ForceRecruiting Service

TheAir Force Recruiting Service JudgeAdvo-
cate staff ishereto help recruiterstacklevarious
legal issues. School access, home school vaidation
and other legal assistanceareonly asmall part of
what they can dofor recruiters.

“Qur adviceisfocused on keeping recruitersout
of troubleand ontheright legal track,” saidMg.
Michelle Raven, AFRS Staff JudgeAdvocate.

“WEe rehereto helprecruitersded withlegal issues
and makeinformed decisons.”
Legal assistance

TheJA office helpsrecruit-
erswithissueslikegaining
accessto an otherwise
closed off schoal. “Wecan
draft lettersand make k!
phonecallstohelp : ‘
recruitersgain accessto
theschool, “ Mgor
Ravensad.

JAisdsoavallable
for home school valida-
tion. “We vehad severa
calsthanking usfor our
quick homeschool validation
turn around at theend of themonth,” she
said. “I think recruiters should know that we are
tryingto helpthem makegoal.”

Another part of making goal, ishavingagood
working and living environment. JA isavailableto
take callsabout |eased family housing and offices.
“JA canlook over contractsor helpresolvea
problemwithalandlord,” themajor said.

Accordingto Mgor Raven, inadditionto getting
recruitersinto schools, home school validationsand
handling leased housing queries, the JA staff can
connect recruitersto baselega officesfor persona
legal assistance. “If recruiterscannot get theassis-

@ A2
—ﬁ%j/

tancethey need, we can givethem limited personal
legal assistance or otherwise get them the hel p they
need.”

Sanity check

“ Sometimesinstead of lega assistance,” Mgor
Ravensaid, “theJA officegivesrecruitersasanity
check.” For instance, according to themgor, she
getsfrequent phonecallsand e-mailsfromrecruiters
and otherswith gresat recruitingidess.

“Most of theseideasarenot illegal, but some-
timesthey are not cons stent with command initia-
tivesand goals,” shesaid. “JA channelstheseideas
and hel psdevel op conceptsthat arein

linewith command policy.”
Annual training requirements
Alongwith aigning concepts
with command policies, JA dso
ensuressomeannud training
requirementsare met. Accord-
ing to Tech. Sgt. CynthiaWoo-
druff, AFRSJA law office
manager, the JA office provides
recruitersthe Law of Armed
Conflict, Homosexual Policy and
Conduct and Ethicstraining.
Beyond annudl training require-
mentsand day-to-day business, JA
wantsrecruitersto know they are hereto
help.

“Many recruiterssee JA asanecessary evil
becausethey associate JA with discipling’” Mgor
Ravensaid. “However, it'simportant that recruiters
know we are members of the AFRSteam focused
on helping recruitersrecruit theright number of the
right peoplefor theright jobsto meet AF needs.
Our roleismuch morethan advising on disciplinary
meatters.”

For legal assistance, contact your host base
JA or call the headquartersAFRS JA officeat DSN
487-3729 or (210) 652-3729.
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Public

An educator fro one of the four Fi

affairs

By 2nd Lt. Jason L. McCree
Air ForceRecr uiting Service

Communicationisanimportant
part of everyday life, whetherit's
gettinginformationinternaly to
peoplewho work intheunit or to
thecommunity and media. InAir
Force Recruiting Servicethisjob
isdoneby public affairs.

HeadquartersAFRS hasa
media, DEP outreach, community
relationsand internal staff and
each squadron hasaPA NCO
ready to help recruiterswiththeir
public affairsneeds.

“Public affairsNCOsteach
our recruitershow to confidently
handlethe mediaand surrounding
community,” said Jerry Thomas,
AFRSPA mediachief. Recruiters
usethemedia, community rela
tionsand writing experiencethelr

cal 2002 tours, inspects the cockpit of

a T-38 Tweet while visiting the flightline at Randolph Air Force Base, Texas.

helps tell

public affairsNCOsbringtothe
recruiting squadron.

“Although | encourage our
recruitersto speak to the media,
they know to contact me before-
hand so | can givethem some
pointers,” said Staff Sgt. L ori
Mills, 361% Recruiting Squadron
PA NCO.

According to Sergeant Mills,
themost important pointer is
advisngrecruitersto stay intheir
lane. “By sayingthis, | am
reminding themthat they are
recruiting experts,” shesaid.
“Recruitersshould not give
opinionsabout Air Forceissues
or combat missions—just
recruiting.”

“Alongwithlearninghow to
dedl withthemedia, recruiters
should work with their PA NCOs
to send local educatorsto one of
thefour annua educator tours
hosted by AFRS,” Mr. Thomas
sad.

“Educator toursprovidea
great opportunity for recruitersto
score pointswith educators,” said
Staff Sgt. JohnAsselin, AFRSPA
chief of community relations.
“During thistour wesmply show
theeducatorsAir Force people,”
hesaid. “ Trangportation, lodging
and per diemisprovided by the
Air Force”

Accordingto Staff Sgt.
Assdin, thetour’spositiveimpact
isobviousintheeducators' exit
critiques. “1 will help educatemy
colleaguesand students about the

Recruiter = September 2002



recruiting story

Good education

The educator tours help improve the 100
image of the Air Force held by the 80
influencers in your high schools. Out of

the 106 educators who responded to 60 /\
the survey given at the end of the tour, 40
all said their image of the Air Force

1201

was “very positive” after the tour. Be-
fore the tour, only 26 had a “very posi- 0

After tour

tive” view of the Air Force.

Graphic by Staff Sgt John Asselin
Source: AFRS Public Affairs

Moderately
Negative

Neutral Before tour

Moderately

Ver
Positive Y

Positive

opportunitiesthat areavailablein
theAir Force,” wrote one educa-
tor from a 2002 tour. Another
wrote, “Thebest madedecision
isaninformed decision, and |
have amuch better understanding
of theexperiencesthat anindi-
vidual can expect by hisor her
enlisgment intheAir Force.”

Local recruitersalso seean
immediatedifference. “ Recruiters
tell methat after an educator tour,
the educator ismuch more
comfortablewiththemand
becomesproactiveinrecruiting,”
hesaid. “Recruitingin that school
getsmuch easier inmost cases.”

Besidesthe educator tour,
written storiesand newsrel eases
areother functionsof the PA
NCOs. “Recruiters should usethe
knowledgeand abilitiesof their
PA NCOsto releasewritten
productstothemedia,” Mr.
Thomassaid.

“When new recruiterscometo

the squadron, | show themthe
easiest way to writeagood news
release,” said Staff Sgt. Mike
Edwards, 318th Recruiting
Squadron PANCO. “| basically
takethem step-by-step through
theprocessof writing arelease.”

According to Sergeant
Edwards, recruiterscall him
during their big eventsto ask for
helpwriting releases. 1 getal the
factsand story anglefromthe
recruiter, and helpthemtailor the
factsto givethestory itsbest
chancetorun,” hesaid.

Getting accurateinformation to
thecommunity inatimely matter
isimportant to keeping apositive
relationship betweentheAir
Forceandthecivilian sector, said
Mr. Thomeas. “ Theeffective use of
publicaffairsisvitad — especialy
inrecruiting,” hesaid. “Recruiters
must ensure they usetheir squad-
ron public affairsNCOsdaily to
helptell therecruiting story.”
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Logistics NCOs provide recruit

With telephones,
real estate,
leased vehicles,
furniture and
applicant travel,
loggies help
keep an office
ready to recruit

By Saff Sgt. John Asselin
Air ForceRecruiting Service

recruiting officeismorethan four walls
A and arecruiter. It'sreal estate, furniture,
telephones, |eased vehiclesand some-
timeseven housing. All thoseassetsarein placefor
onereason—alogisticsNCO put them there.

“It'sultimately therecruiter that getsthe appli-
cant, but therearealot of toolsthey need that
logisticshelpsprovide,” said Mg. LeaDuncan, Air
Force Recruiting Service chief of redl estateand
logistics. “LogisticsNCOsgo out of their way to
takecareof therecruiters.

“Logidticsat thestaff leve ischalenging; wedo
programming and policy, whichisstandard,” she
said. “Thegroup NCOsareresponsiblefor training
and soon will betaking on somemoreresponsibility
inthat field.”

Thesquadron, aswith most functions, isthe
workhorse, according to Mg or Duncan.

“Thesquadron logisticsNCOsprovidethe
behind-the-scenes support asfar asthetoolsthe
recruiter requires,” shesaid. “ They put just about
everything inthe office except the computer and
marketingitems.

“Most of our logisticsNCOsaretaking on
programsoutsidewhat they’ vehadintheir
formd training,” Mg. Duncan added.

“We' re asking themto be ajack-of-
all-trades—learning applicant
travel, leased vehicles,
leased housing, red
estate, reportsof survey
and telecommunica
tions. Thesearemid-
level NCOsthat are
technical experts, and
we reasking themto
broadentheir purview.”

One of themajor areas of
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responsibility for thelogisticsNCOsisreal estate,
accordingto Master Sgt. Rick Boshart, AFRS
superintendent of red estateand logistics.

“Real estateisapretty extensveprogram,” he
said. “Thereare severd actions. relocating an office,
opening anew officeor improving acurrent office
which ared | managed through acomplicated
computer management information system.

“Right now thereare acouplebig thingshap-
pening, asfar asthejoint recruiting facilitiescommit-
tee goes— providing some security force protection
enhancements, aswell asbringing al margina and
unsatisfactory officesupto speed,” Sergeant
Boshart added.

L eased housing isanother important aspect of
rea estate, themgjor said.

“Housingisaquaity-of-lifeissue,” shesad.
“Although BAH isbeingincreased, it's<till very
important for mid-level NCOswith two or three

ors with basic tools for mission

dependentsto have an opportunity to occupy
adequateleased housing if they don't livewithinthe
20-miledriveof amilitary ingtdlation.”

AFRSlogisticsasoworksclosdly with the
Army Corpsof Engineers, according to themajor.
“Without the Corpsof Engineers, our organization
would be 10timeslarger,” shesaid. “ They work
actionsto securereal estatefor us, fromofficesto
leased housing and they work hard to expeditethe
housing application process.

“Peopl €' sofficesand people' shomesarevery
personal, and therearealot of quality-of-lifeissues
we get to work in conjunction with squadron
commandersand firgt shirts,” Mgor Duncan said.

In additionto their day-to-day duties, logistics
NCOsalso havetwo major projectson their plate,
according to Mg or Duncan.

“Standardizing furnitureisaspecid interestitem
with our leadership,” shesaid. “We ve spent $7
million over thelast few yearsto reach ahigher,
more professiond standard.

“Another big project isacquiring specia events
clothing, so that when our folks go to outdoor
specia events, they have something towear that's
more comfortable and durable,” she added.

ThelogisticsNCOsmeet chdlengesevery day,
according to Sergeant Boshart.

“ Anytime something iswronginarecruiting
office, logisticsgetsthecal andthey havetofix it
now,” hesaid. “They areadwaysup against thewall
to get thingsdonequickly.

“Anything they don’t get fixed withinan office,
whether it beavehicle, acell phoneor the profes-
sional look of an office, affectstherecruiter and the
recruiter can't do their job to the best of their ability,
Sergeant Boshart said. “ Just about everything the
recruiter touchesgoesthroughlogistics. The bottom
lineisgreat recruiting dependson great support.”
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Show me the money (and people)

AFRS finance, personnel make business run smooth

By Senior Airman Marti D. Ribeiro
Air ForceRecruiting Service

ecruitersinthefield don’t realy have

toworry about paying government

bills, ordering furnitureor tracking

their next enlisted performancereport
thanksto the ever-present finance and personnel
support they receive at the squadron, group and
headquarterslevels.

Whether it'scell phonehills, travel card
questions, enlisted awards or second tier assign-
ments, the financeand personnel peopleacross
AFRS stay busy.

“Wemakesuretheutility billsare paid for
recruiting officesand pay for thegasinthe
government cars,” said Gary Paris, AFRS
budget officer. Finance a so providesfunding for
suppliesand cell phonesaswell asother opera-
tionstempo costs.

“Wealso act asacustomer support,” hesaid,
“answering questionsabout payroll, government
travel card and COI payments.”

With onefinance person at each squadron
and nine at the headquarters, recruitershavea
throng of peopleready andwillingto helpwith
their finance needs.

With billspaid, suppliesordered and furniture
inplace, it’stimeto turn our attention to the
recruiters. Personne isresponsiblefor taking
careof the“people’ sideof AFRS.

“We process officer and enlisted performance
reportsand areresponsi blefor getting the senior
endorsement onthem,” said Tech. Sgt. Candace
Escobedo, NCOIC AFRS headquarters person-
nel, midwest region.

“We al so process awards and decorationsfor
peopleinAFRS,” said Tech. Sgt. Craig Jones,
stant NCOIC of military personnel. The
headquarters personnel officeasoverifies
second tier assignmentsafter arecruiter has
applied onlineand AETC hasmade the sl ection.

“We stay pretty busy,” Sergeant Escobedo
said, “handling any tasking that comesdown, like
promotion lists, manning numbersand specid
duty assgnment pay.”

Theheadquarters personnel officeisalsothe
only point of contact for information onthe
recruiter ribbon.

Each squadron hastwo personnel people,
usually found in the command and support staff,
and there are nine peopl e at the headquarters
availabletotake questionson personnel issues.

“Thekey thing,” Mr. Parissaid, “isthat our
job alowstherecruiter to concentrate on the
misson.”

For moreinformation visit www.dfas.af.mil for
financeissuesand www.afrecruiting.comfor
AFRS personnd information.
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|G doesn’t spell trouble

If acal fromtheAir Force
Recruiting Servicel nspector
Generd office promptsyou to ask
“Aml introuble, what havel
donewrong ... 7’ Thereare
somethingsyou should know
about how the1G supportsthe
recruitingmisson.

Aspart of theAir Forceln-
spector General system, the
AFRSIG g&ff functionsas
investigativefact findersfor the
commander. However, unless
you' reintentionaly doing some-
thingwrong, acall fromthel G
staff doesn’t meantrouble,
accordingtoLt. Col. C.B.“Chip”
Harper, AFRSIG

“It meanswe' relooking for
informationto helpresolvea
complaint about Air Force
Recruiting— and to do that, we
havetotalk tofolkshavingfirst-
hand knowledge of theissues,”
Colondl Harper said.

Additionally, just becausea
matter hasbeenreferred tothe1G
doesn’'t necessarily meanthere
will beaninvestigation. “If, after
our thoroughanayss, wefindno
evidence of wrongdoing, wemay
refer the matter to the group
commander asatraining or
manageria issue, or smply
dismissthe complaint, in accor-
dancewiththeregulation,” he
sad.

Although not traditiona “1G
complaints,” most of thel G
shop’sdaily businesscomesfrom
Congressiona or WhiteHouse
Inquiries, aswell asfrom basic

military trainees. Thefour-
member staff spends 90 percent
of their timeresponding to com-
plaintsfrom dissatisfied gpplicants
or new airmen unhappy with the
recruiting processor people.

“We particularly noteissues
relating to customer service,”
Colond Harper said. “Weadvise
commandersdirectly — from
Brig. Gen. Riceto squadrons—
asameansof helping everyone
focusmore clearly on our markets
and customers.”

Asanorganization, AFRS
receivesthe second highest
number of Congressiond Inquiries
intheAir Force— almost 1,000
annualy. “Giventhenumbers,
thereisbetter than a50/50
chancethat someday one of your
applicantswill fileacongres-
sona,” said Paulette Collier, the
AFRS congressional response
program managey.

Inquiriesaregenerated when an
applicant contactstheir congress-
man or the president. According
to Ms. Collier, most comefrom
medicaly-disqualified applicants.
Typicd examplesincludeappli-
cants seeking an exceptionto
policy or medical waiver, aswell
asthosesmply disagreeingwith
theAir Force physical standards.

“If youthink about it, there's
someirony tothe process. Legal
restrictionsare about the only
thingthat will keep arecruiter
from bringing someoneon active
duty,” Ms. Collier explained. “So
most peoplefiling acongressiond

Continued on page 12

|IG works
for you

The AFRS IG
provides a means
of redress for any-
one who feels the
chain of command
IS inappropriate or
unresponsive.

“Most IG com-
plaints are problems
that can usually be
handled by the group
or squadron com-
manders,” said Lt.
Col.C.B. “Chip”
Harper, AFRSIG. “ So
we encourage every-
oneto givetheirlocal
commanders a
chancetoresolve
complaints first.
However, if this
doesn’t work, or if
you feel your chain of
command may be part
of the problem, you
can go directly to the
IG.” Contact them by
calling DSN 487-5992,
commercial (210) 652-
5992 or e-mail at
afrshqglg@rs.af.mil.
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arelooking for someoneto
accommodatethem by changinga
lan.”

It'sbecause of thisthat so few
of thecongressionalsreceived by
AFRSaresubstantiated. “Less
than ahundred turn out to be
caseswheretherecruiter didn’'t
do enough to help the applicant,”
Ms. Collier said. “Andeventhen,
many timesit’sarookie
recruiter’shonest mistakeor a
traningisue”

For applicantsgoingtoBasic
Military Training beforeredizing
they haveaproblem, thelG hasa
three-person liaisonteam as-
signedto Lackland Air Force
Base, Texas. Staffed by two
veteran recruitersand aninforma:

TRICARE Update

TRICARE beneficiariescan
now fill prescriptionsat any
Walgreens Activeduty and family
membersshould present their
military ID or TRICARE card
whenfilling anew prescription.
Family membersshould expect a
$3 copayment for generic medi-
cationsand $9 for brand name
medicationsfor a30-day supply.
Active-duty membersdo not pay
copaymentsfor prescriptionsat
retail network pharmacies. For
moreinformationon TRICARE
pharmacy benefits, contact the
TRICARE Service Center at
(800) 406-2832.

Graco productsrecall
TheArmy andAir Force
Exchange Serviceisvoluntarily
assistingintherecal of toy tracks
attached to children’sactivity

tion manager, thisteam hel ps
keep trainee complaintsfrom
escalainginto Congressiond or
WhiteHouseInquiries.

“Wehandlethe‘ My recruiter
said...” complaints,” said Master
Sgt. Michadl Pfefer, chief of the
AFRSIGliaisonoffice. “Weare
theunofficial channd for inter-
viewing recruits, recruiters,

M EPS staff and othersto deter-
mineany necessary corrective
action.”

Althoughnot “officid” IG
staffers, thisteam handlescloseto
3,500 referrdsannually. “Of dl
theallegationswereceive, less
than 25 percent have some
foundation of credibility,” Ser-
geant Pfeifer said. “Andonly 10-

Take note

centers.

Therecdled activity centers
includethe Tot WheelsV, models
4511 and 4521, and the Convert-
ible Entertainer, model s4652 and
35225. AAFES sold the activity
centersnationwidefrom Novem-
ber 2001 through May 2002.

Thetoy track can break,
presenting acut or pinch hazard
and the exposed small partspose
achoking hazard to young
children. Graco hasreceived 11
reportsof thetoy tracksbreaking.
Four children received minor
scratchesand onechild' sfinger
was pinched.

Consumersshould stopusing
theseactivity centerswith toy
tracksimmediately, and contact
Gracotorecelve areplacement
track. Graco can be contacted at
(800) 673-0392 or
www.gracobaby.com.

15 casesayear areelevated to
|G Satus.”

Addressngdl complaintshelps
preserverecruiting'scollective
integrity whilegiving everyonea
chanceto be heard fairly, accord-
ing to Colonel Harper.

“It’sunderstandable that no one
likesgetting ‘thecdl,”” hesaid.
“It can beuncomfortable, butit's
required to help get at theinfor-
mation we need to improve and
safeguard our process.”

Hisadviceif an1G affer cdls:
“Beupfront and honest. Don’t
takeit persondly if someone
complains” hesaid. “It'stheir
right and our way of ensuring our
systemissound.”

Do

New Air Forceinsuranceplan

Air Forceactive-duty, selected
Reserve, appropriated-fund
civilianemployees, retireesand
quaifiedfamily membersnow
havethe opportunity to purchase
long-term careinsuranceduring
an open season enrollment
period. Theinitia enrollment
period began July 1 and continues
through Dec. 31. The Federa
Long Term Care Insurance
Program isabenefit authorized by
Congressin September 2000 to
help federa employees, including
military, defray therising costsof
long-term care.

Interested individualscansign
uponlineat theLong Term Care
Insurancefor the Federal Family
websiteat http://www.opm.gov/
insurefltc/. For moreinformeation
ontheinsuranceprogramcal
(800) 582-3337.
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Recruiter’s idea gets minijet a makeover

By Senior Airman
Marti Ribeiro
Air For ceRecr uiting Service

School startsthismonth for many
studentsand recruitersare eager to
find new waysto get those quali-
fied gpplicantsinterested intheAir
Force.

Tech. Sgt. Kevin Stefanovsky,
338th Recruiting Squadron, Hun-
tington, W.Va., approached thein-
structorsat Cabell County Career
Technology Center in Huntington
and asked them about refurbishing
oneof thesguadron’smini jets.

“They dl thought thiswould bea
great experiencefor the studentsto
work on something other than
cars,” Sergeant Stefanovsky said.

Themini jetistheonly F-111 | eft
INAFRS, and hasbeen sitting out-
sidefor the past couple of years.
“ After the F-111 was phased out,
thejet sat behind arecruiter’shouse
for yearsintheweether, thenit was
left behind theflight chief’soffice
for another oneand half years,” he
said. “If it was not for me taking
thejet to the schooal, this piece of
history would haverotted away to
nothing.”

Around 210 man hours over a
period of seven weeks have been
put into to restore the badly dam-
agedinterior, frameand body of the
F-111. It has been primed and is
waiting in the paint shop for next
semester to start so it can befin-
ished.

“Our project wasto completely
restorethemini jet and thetrailer
usedto pull theaircraft,” sald Andy
Reynolds one of the six students
who worked on the mini jet at
Cabdll.

Above, a student from
Cabell County Career
Technology Center refur-
bished the F-111 mini jet
as a class project. Right, |
parts of the mini jet were
badly damaged by
weather. Below, the trailer
the mini jet rests on was
also refurbished.

Accordingto Donald Diehl, an-
other auto body repair student,
working onthemini jet wasexcit-
ing. “It was a nice break from
working oncarsand | wasableto
learnalot about aircraft.”

“Having the school work onthe
mini jet benefitsboththeAir Force
and the school,” Sergeant
Stefanovsky said. “ The students
had achancetowork on something
different and theAir Force saved
thousandsof dollarsby not having
a professional body shop do the
work.”

MAsnoueyals uinay 16s ‘yoal Aq soloyd

Sergeant Stefanovsky ismarking
thisexperience down, asasuccess.
“It helpsto establish agood rela
tionshipwithaschool likethis” he
said. “ Cabell has agood number
of Air Forcequalified studentsin
both the mechanica and electron-
ics field — you never know how
many great applicantswe' || get out
of this”

Themini jet will befinishedthis
fall and will returnto thesquadron
and onceagain, enter activeduty.

Recruiter = September 2002
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BEST PRACTICES

Recruitep’s Toolbox

ZONE POSTING - Build packets
for potential Zone Posting
establishments. Include aletter
explaining AFRS and alist of items
AFRSwill provide, like posters
and business cards. Include a
stamped envelopeto mail back if
the proprietor decides to display
the AFRS products. SSgt Keith
Geddick, 319" RCS, (603) 427-5052

SUPPORT FLIGHT DAY OUT -
Oneday aquarter, link each
support flight member witha
recruiter for zone canvassing —

focus on low production areas.
This gives support flight members
a better understanding of recruit-
ing. SM Sgt Oreste Dicerbo, 311"
RCS, (724) 743-8500

EPR/OPRTRACKING SYSTEM -
Devised atracking system using
Microsoft Excel to automatically
project suspenses for EPRs and
OPRs. SSgt Johnny Fontenot, 336"

HEALTH PROFESS ON BIND-
ERS- OA recruiter developed
personalized bindersfor potential
HP applicants. Binders use
custom-made cover sheets for
each prospective applicant and
contain literature, prospectus and
worksheets summarizingAir Force
benefits. SSgt Paul Gaffney, 313"
RCS, (518) 438-6973

QUICK SHIPLIST isforwarded
from theflight chief to operations,
weekly. It’s used to identify and
contact applicants who wish to
leavefor basic training earlier than
their current departure date, along
with their important information
and job selections. TSgt Sean
Rose, 317" RCS, (301) 567-7162

ENLISTEDAVIATOR JOB
SALES- Obtained aCD outlining
enlisted aviator positions from the
local base and produced copies for
all flightsto increase sales of

DEPCHALLENGE - Giveeach
DEPper five“takeone” boxesat
DEPCommander’sCall and ask
them to place the boxes at pizza
parlors, delis, etc. The applicant
who bringsalistinfirst, indicating
where they placed the boxes, gets
agift certificate to amovie theatre.
TSgt Mark Spivak, 314" RCS, (631)
727-2053

COIl GUEST SPEAKERS-The
support staff attends various COI
events as guest speakers. This
not only lets potential applicants
learn more about the Air Force and
itsdifferent career fields, it also
builds morale and rapport with the
field and support staff. SSgt Gisela
Sdaver, 317" RCS, (301) 567-6928

TAPPINGCOLLEGEMARKET -
Approached local college radio
station to play public service
announcements advertising 1-800-
423-USAF and www.airforce.com.

RCS, (229) 257-5800 enlisted flying jobs. Lt Col Andy TSgt David White, 311" RCS, (216)
Pears, 3318 RCS, (334) 416-4073 621-3225
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August

romotions
Captain Donn Clarkson 361 RCS
Michael Stevens 361 RCS
Anthony Min 362RCS  Keith Bandoske 369 RCS
Philip Galdeano 362RCS  Carl Thomas Jr. 369 RCS
Erin Karl 344 RCS
Technical Sergeant
First Lieutenant
™ George Linen 314RCS
Angel Betancourttoyeg 336 RCS  Michael O'Neill 314RCS
Mark Dedek 319RCS
Donald Hill 1l 331RCS
Master Sergeant Jerry Gobble 331RCS
Jose Ortiz Jr. 333RCS
Gil Cormier HQAFRS James Shibe 333RCS
Sherri Trowbridge HAAFRS  Scott Chomic 336 RCS
Mark Lucano IG Robin O’Bannon 337RCS
Derek Urban 311 RCS  Ronald Waller 337RCS
Bradley Rees 313RCS Rodney Bracey 338RCS
Howard Rodriquez 314RCS  Robert Romanowski 339RCS
Herbert McCoy 317RCS  Gavino Duron Jr. 341 RCS
Carmen Wright 317RCS  Timothy O’'Neal 341 RCS
Charles Hall 331RCS  Jeffrey Powell 344 RCS
Peter Muhr 331RCS  JamesViallll 347 RCS
Sharon Cate 332RCS  Jack Cauldwell 349 RCS
Craig Davis 333RCS  Larry Bettles 364 RCS
Kevin Napper 338RCS  Edward Solomon Jr. 369 RCS
Kenneth Swensen 338RCS
Michael Egenreider 343RCS Staff Sergeant
Eric Pond 344 RCS
George Bland 344RCS  PaulaBreneman 313RCS
Aaron McKenzie 344RCS  Anthony Heim 318 RCS
Brett Derouin 347RCS  JulioAlvardo 362 RCS
Dennis Minear 349 RCS
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AFRS/PA PEST 5TH

550 D Street West Ste 1

Randolph AFB TX 78150-4527 SAN ANTONIO TX
PERMIL #3641

A year ago this month, the
World Trade Center in
New York and the
Pentagon in Washington,
D.C., were attacked in
e What was the worst ever
terrorist strike on U.S. soll.
Air Force Recruiting
Service would like to
remember those lost in
that attack and reiterate
our mission to
‘Recruit today ... to win
tomorrow’.




