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July Top EA Recruiters July Top Flight Chiefs
TSgt Troy Kersey 348 600%  TSgt Jeffrey Geyer 330  230%
TSgt Kelly Bloom 348 550% MSgt Daniel Dostart 343 222%
SSgt Tunisia Canyon 339 500% MSgtAngel Guiterrez 364  192%
SSgt Jeffery Hackworth 338 500%  MSgt Michael Williams 332 180%
SSgt Chris Jenkins 348 500% MSgt Clark Elliott I~ 338 178%
TSgt Sean Snodgrass 344 500% MSgt James Cadwell 343  178%
SSgt Jason Maloney 318 500% MSgt Timothy Monroe 336  175%
TSgt James Carey 318 500% MSgt Warren Rooks 368  172%
SrA Hanley Lovinsky 314 500% MSgt Timothy Little 367  163%
SSgt Rich Blankenship 332 450% SMSgt Ronald Draper 331  160%
July Top OA Producers

Physician Nurse Dental 0TS

367 RCS 133% 348 RCS 130% 333 RCS 300% 362 RCS 157%
331 RCS 100% 337 RCS 120% 330 RCS 150% 317 RCS 150%
337 RCS 100% 331 RCS 113% 314 RCS 133% 339 RCS 143%
341 RCS 83% 345 RCS 113% 331 RCS 100% 345 RCS 139%
344 RCS 80% 333 RCS 100% 332 RCS 100% 330 RCS 127%
339 RCS 75% 361 RCS 100% 337 RCS 100% 333 RCS 125%
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Photo by Tech. Sgt. Jim Lapp

Staff Sgt. Victoria
Focht, 311th
Recruiting Squadron,
enlisted accesions
recruiter, helps a
prospective applicant
fill out paperwork.

Saff Sgt. Victoria Focht

Job: Enlisted accessions recruiter, Ashtabula, Ohio

Hometown: Girard, Pa.

Time in the Air Force: 10 years four months

Time in AFRS: Eight months

Prior career field: Dental assistant and dental laboratory technician

Hobbies: | spend any extra time with my son, but enjoy running and music.
What inspires you to do what you do? | love helping and influencing people,
and | especially like to be a positive motivator to show prospective applicants
that the Air Force can provide them with the tools to be successful.

What are your personal and career goals? To earn a bachelor’s degree in
business and earn a gold badge — always do best in whatever | do.

What hints can you give others about recruiting? Be yourself and believe in
what you do.

What is the best advice you ever received? From Dad, do it right the first time
and one step better.

What is your personal motto? Those who bring sunshine to others cannot
keep it from themselves.
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cover photo

Air Force Recruiting Service is
increasing its Hispanic recruiting target
to 11.3 percent for fiscal 2004. Staff Sgt.
Lety Diaz, recruiter resource manager
with Air Education and Training Command,
is one of many Hispanic active-duty
members with whom the Air Force is
tapping into the limitless talents and
advantages resident in our diverse
population.
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EDITORIAL

AFRS tackles new
Hispanic recruiting target

By Brig. Gen. Edward RiceJr.

Air ForceRecr uiting Servicecommander

he Hispanic

population ison

therisein the United
Sates, aswell asthe level of
Impact it hason the culture

at large.

Because of thisimpact,
Hispanicscontinuetobea
primary focusfor Air Force
Recruiting Serviceintermsof
accessions. Inkeepingwiththe
Air Force s* strength through
diversity” campaign, AFRShas
set atarget of 11.3 percent
Hispanic enlisted accessionsfor
fiscal 2004.

We' ve budgeted about $3.5
millionfor Hispanic marketing, but
it’snot just marketing that will
help usreach that target. Every-
oneinAFRSispart of theHis-
panicrecruiting team, from
commandersand operationsto
marketing and recruiters. Weare
al important to thismission, and
AFRSisbuildingtoolstohelpus
reach our target.

Advertisngisprobably the
most visibletool. We' Il continue
our national televisonadvertisng

on Spanish-language networks.
WEe rea so expanding into Span-
ish-languageradio marketsand
actively participatingingrass
rootseventsin top 10 markets.
You'll seeanincreasein media
weight asearly asthisfall.

AFRSisasobuildinga
Spanish-languageAirForce.com
Web site. We' || start by trand at-
ing some existing pagesto Span-
ishand eventualy haveacom-
pletely Hispanic-oriented Web
gte. Thefirst moduleisscheduled
to comeonlinethismonth, with
thefinal stage completed by April.

WEe' vealso put together three
minority focusgroupsfrom
different areasof the country to
hel p usgainan understanding of
thelifestyle, needs, valuesand
beliefsof Higpanicyouth. Also,
two“ Total Force” brochuresnow
incoordinationwill betrand ated
into Spanish.

AFRSwill continueitsefforts
to help gain exposureinthe
Hispanic community, but our
front-linerecruitersarethe ones
whowill havethefacetimewith
thecommunity.

| encourageyou to ensure
minority youth areaware of Air
Force opportunities, whileat the
sametimecontinuing to uphold
our standard of finding themost
qualified gpplicants.
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AFRS Increases

marketing efforts

toward Hispanic community
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By Saff Sgt. Marti Ribeiro
Air ForceRecruiting Service

ir Force Recruiting
Service hasincreased
its Hispanic recruiting
marketing efforts.

This$3.5million effort was
proposed by AFRSto ensureAir
Force demographicsclosely
match those of the nation this
fiscal year.

AFRShasincreased its
Hispanicrecruiting target from6
to 11.3 percent to mirror the
United Statespopulation. Tohelp
accomplishthisgoal, AFRS has
stepped up its marketing toward
Hispanic gpplicants.

“Wewould liketointegrate
historica tiesand achievementsof
armento highlight theAir Force's
long-standing ‘ strength through
diversity’ messageand provide
role model sand mentorsto young
minority prospects,” saild Master
Sgt. Juan Demiranda, Headquar-
tersAFRS enlisted marketing
programsaccount executive.

Thedriving forcebehind these
marketinginitiativesisminority
focusgroupsthat concentrate on

theleve of impact theHispanic
popul ation hason the nation.

According to Sergeant
Demiranda, AFRSisusingthe
information gained from focus
groupsto aggressively tacklethis
issuethrough the mediaand web.
Media

“We havenational media
coveragewith Hispanictelevision
dationslike Telemundo,
Univision, Fox World Espafial,
Gdavison, Mun2 and Teefutura,”
Sergeant Demirandasaid.

Getting the Air Force message
out to the Higpanic community via
televisonwasessential, according
to Sergeant Demiranda. “It
reachesalarge portion of our
target audience.”

Besidestelevison,AFRShas
purchased Air Forcerecruiting
spotson Spanishradiowith the
top 10 marketsinthe country.

Proposalsfor print medialike
magazinesand newspapersare
being negotiated withtheAFRS
advertising agency, GSD& M.
But, thiswon’t bethelast of the
Hispanic mediaefforts. According
tothemarketing NCO, next fiscal
year bringsabroader Hispanic




marketinginfluenceand larger
budget.

“Wewill add radio spotsand
reinvest fundsin potential markets
suchasMiami, Houston, Dallas-
Fort Worth, San Francisco,
Phoenix and San Antonio,” he
sad.

Inadditionto theexterna
mediabeing flooded with His-
panicAir Forcemarketinginitia-
tives, internal Air Forceoutlets
will be affected aswell; one of
theseistheAirForce.com Web
dte

Spanish Web site

AirForce.comwill havea
Spanish-language portion that
providesinformation to prospec-
tivegpplicantsand their families
about military life,

By April 2004, a Spanish-
languageversion of theWeb site's
Frequently Asked Questions
portion and atestimonia pagewill
beadded to highlight HispanicAir
Forcemembers.

FEATURE

“Thiswill beacomplete Web
Steoriented to the Hispanic
community,” Sergeant Demiranda
sad.

“Thesitewill focusonHis-
panicrecruitersand influencers
andbeavailablein Englishor
Spanish.”

The purpose of these ex-
panded marketinginitiativesisto
extend thereach of advertising by
targeting minority publications,
popular broadcast programming,
Web sitesand major events,
Sergeant Demirandasaid.

“Minority youthscontinueto
beamarket that we focusour
effortsintermsof gpplicantsand
accessions,” said Chief Master
Sat. Jeff Martin, Headquarters
AFRSMarketing Division super-
intendent. “Giventheir risng
numbers, especialy theHigpanic
population, it'sinthebest interest
of theAir Forceto continueto
recruit adiverse, high-quality
volunteer force representative of
America”

Reaching the target

Air Force Recruiting Service has budgeted $3.5 million for Hispanic marketing. Some of that
money goes to mass-media advertising through different sources.

—
/ 7

‘Eg,\

Internet advertising on
www.batanga.com

Television advertising
on Telemundo,
Univision, Fox Sports
World Espafiol,
Galavision, Mund2 and
Telefutura

In-theater advertising in
Puerto Rico,
Los Angeles,
Chicago and New York

Print advertising in
People En Espaifiol

Graphic by Staff Sgt. John Asselin
Source: AFRS Marketing
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RAP focuses on Hispanic market

By Saff Sgt. Marti Ribeiro
Air ForceRecruiting Service

The Recruiter Assistance Program hasbeen
around since 1993 but recently hasturned itsfocus
toward Hispanicrecruiting.

Air Force Recruiting Service, intrying to reflect
thedemographicsof theAir Force population with
thenation, has put increased awarenesson using
Hispanic RA Ppersto recruit Hispanic applicants.

RAPgiveséligible membersthe opportunity to
work withanAir Force
recruiter by helping bring
new membersinto theAir
Force, according to Tech.
Sgt. Charles Jones, Head-
quartersAir Force Recruit-
ing ServiceRAPmanager.

“TheAir Forceistargeting
Hispanicrecruiting sothe
number of Hispanicsinthe
servicewill better mirror the
civilianpopulaioningen-
eral,” Sergeant Jonessaid.

According to Sergeant
Jones, AFRSisseekingto
increasethe number of
Hispanicswho participatein
RAPtoreachitsobjective.

Likeany other potential
gpplicant, hearingand
talking to someonethey can
relatetointermsof age,
sex, raceand ethnicity, lendsgreater confidencein
thedecisontojointheAir Force. AFRSisencour-
aging Hispanic active-duty memberstotakethe
opportunity to sharetheir experienceswith potential
applicantsto increasethe number of Hispanic
recruits.

Tech Sgt. Ronald Almirol, enlisted accessions
recruiter from Nationa City, Calif., haswitnessed
firsthand the benefit of Higpanic RAPpersinthe past
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AFRS is
encouraging
Hispanic active-duty
members to
share their
experiences with

potential applicants
in hopes of
Increasing the
number of Hispanic
recruits.

year to hepwith minority recruiting.

“1 have RA Ppersaccompany meto the school
vigtsand givepersond testimony of their experi-
encesintheAir Force. They also speak to Hispanic
educators and counsel ors, which open doorsfor
classroom presentationson theAir Force,” Sergeant
Almirol sad.

“TheAir ForcehasaHigpanicrecruiting goa of
11.3 percent to mirror the U.S. Hispanic popula-
tion,” Sergeant Jonessaid. “Increased RAP partici-
pation by Hispanicswill beakey elementin achiev-
ingthisgod.”

For Sergeant Almiral,
having Hispanic RAPpers
isvery important, espe-
cidly in Hispaniccommuni-
ties.

“They arevery influentid
inthelr communitiesand
help makeHispanic
applicantsmore at ease
withtheir decisontojoin
theAir Force,” hesaid.
“HispanicRAPpersarea
definiteasset toAFRS
achievingitsHispanic
target inthecommunities.
Inmy opinion, wewould
never maketheHispanic
target without them.”

Active-duty members,
either directly out of
technical school or perma-
nent party, can participatein the program. Members
spend up to 12 daysin non-chargeabl eleave status
hel ping recruit new applicants.

According to Sergeant Jones, thisgivesapotential
applicant someoneelseto talk to about theAir
Force.

“ThefutureAir Force member canlook at the
RAP participant and seehim or herself inthat
position serving their country,” hesaid.



Photo by Master Sgt. Dave Richards

FEATURE

The Hispanic
Recruiter
Selection
Program places
billingual
recruiters in
Hispanic-
populated
areas, like San
Antonio.

AFRS program places blllngual
iIn Hispanic areas

recruiters

By Saff Sgt. Marti Ribeiro
Air ForceRecruiting Service
popul ated areas

I z oftentimesfacea

chalenge— language. While
potential recruitspeak English,
sometimesthereisalanguage
barrier when meeting their parents
who may only speak Spanish.

In an attempt to place the most
suitablerecruiter intheright
market, Air Force Recruiting
Serviceisworkingwiththe
personnd officeat Air Education
and Training Commandtodesign
aprogramto assign bilingua
recruitersto Hispanic-concen-
trated areas.

“Wewant to recruit anation-
aly representativemix of qualified
young men and women, and that
includesincreasing our numbers
of Higpanic applicants,” saidMg.

ecruitersin Hispanic-

Tom Houle, analysisbranch
deputy chief at Headquarters
AFRS.

“Recruitinginvolvesproviding
vital andtimely information about
military lifetotheapplicantsand
their family — bilingua recruiters
caneasly ddiver thisinformation
to aSpanish-speaking family.”

Toensurethisisaccomplished,
the Hispanic Recruiter Selection
Program hasbeenimplemented
asoneof theinitiativestoincrease
theHispanic recruiting numbers
for fiscal 2004.

“We plan to match current
bilingua recruitersand new
recruitersto areaslikeMiami,
SanAntonio, New York, Los
Angelesand other areas of the
country wherethere' sahigh
concentration of Hispanics,” he
sad.

AFRSplanstotakeinputs
fromthefield recruitersand verify

it with Hispanic popul ation datato
help placetheserecruiters.

According tothemajor, this
hel psrecruiterscommunicatewith
theapplicant’sfamily andgain
accessto predominately Hispanic
high schools— thusimproving
thechanceAFRSwill reachits
Hispanicrecruiting target.

Thelong-term effectsof this
programinvolvescoding man-
power positionsfor bilingud
recruitersin certain aress.

“Theoverdl effect of this
programistoimprove our access
to Higpanic applicantsand
thereby raisetheir numbersinthe
Air Force. Diversity bringsus
strengthin our ranks,” Mgjor
Houlesad.

“By placingtheright recruiter
intheright area, | think wecan
accomplishthis. Theresult will be
astronger Air Forcefor
America”

Recruiter 7



AFRS Implements new
Hispanic GO Qutreach Program
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By Saff Sgt. Marti Ribeiro
Air ForceRecruiting Service

new programgives
Hispanic general
officersan opportunity

to speak to prospective Hispanic
gpplicantsandinfluencersinan
effort to reach aHispanic recruit-
ing target of 11.3 percent.
“TheHispanic Genera Officer
Outreach Program isone compo-
nent of Air Forcediversity out-

fiscal 2004, said Senior Master
Sgt. Gerad Thayer, Recruiting
Operations Center superinten-
dent.

AFRShasestablished this
programto give possible Hispanic
applicantsarolemoddl.

“It helpsfor youth to see people
of the same ethnic background
who havereached thetop,”
Sergeant Thayer said.

“WE regiving them someone
they canemulate,” hesaid.

Inadditionto providingarole

reach recruit- modd, AFRS
ing,” said 1st isgiving
Lt. Jason “It helps for youth [EGeSLE
McCreeg, recruitsthe
deputy chief to see people of the |u— —=
of public same ethnic back- Y=g iIe]s
ﬁ'ffet:éSfOft ground who have Eﬁszmeg”ein
quarters " eAir Force
Air Force reached the top. besidesa
Recruiting recruiter.
Sarvice. “This -Senior Master Sgt. “These
program Gerald Thayer generaswill
ensuresour get thechance
Air Forceis totell their
representative of thecountry it story and hopefully our recruits
serveshy targeting Hispanic canrelatetothat,” hesaid.
perspectiverecruits.” AFRSHeadquartersistaking
The GO Outreach Program theleadinscheduling generd

consistsof Hispanic genera
officersattending nationa conven-
tionswherethey will speak toa
widely Hispanic population.

“TherearethreeHispanic
active-duty generd officers, and
we' regoing to ask themto speak
at fivenationa conventionsin

officersfor these speaking en-
gagements. If agpecid eventis
plannedinahighly populated
Hispanic area, recruitersshould
contact Sergeant Thayer for
consideration aspart of this
program. He can bereached at
geardd.thayer@rs.af.mil.



U.S. Air Force photo

Staff Sgt. Dawn Adams, a military training instructor with the 331st Training Squadron at Lackland Air Force Base,

AROUND AF
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Texas, monitors trainees’ push-ups during Physical Readiness Training. New graduation standards take effect in

basic training Oct. 12.

BMT sets new fithess standards

By WayneBryant
37th TrainingWing Public
Affairs

LACKLANDAIRFORCE
BASE, Texas(AETCNS) — Just
asChief of Staff Gen. John
Jumper announced theAir Force
would beraisngfithessstandards
inJanuary, morerigorousBMT
graduation standardswill take
effect here Oct. 12.

Bascmilitary training daily
physicd fitnessregimensarenow
tougher and morefocused on

producingfitairmenfor Air and
Space Expeditionary Force duty.
Lackland's737th Training
Group, homeof Air ForceBasic
Military Training, hasbeen
infusing grester physicd rigor into
all of itsprogramsover the past
year. Theunit hasadded asecond
run through the confidence
course, a2.5-mileformationrun
for graduating airmen, monthly
fitnesscompetitions between
basi ctraining squadronsand
recognition of themost physically
fitairmenineach graduating class.

OnJduly 14,BMT unvelleda
morecomprehendvephysica
fitnessprogram. Theold program,
knownfor yearsasphysica
conditioning, isout. Physica
ReadinessTrainingisnow in.

After much collaborationwith
exercisephysiologists, BMT s
now ready toroll out PRT stan-
dardsdesignedto givetoday’s
recruitsahigher leve of physical
fitness.

“Inlinewith CSAFvisonfor
higher fithessstandards, it all
startshereat Lackland,” said Col.

(Continued on next page)
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Robert Holmes, 37th Training
Wing commander. “Weset the
toneinbasictrainingfor the
physica conditioning of theAir
Forceof thefuture. BMT begins
with asolid foundation of tough,
but successoriented, physica
readinesstraining coupled with
Air Force standards; technical
training buildsonthat foundation;
finaly, unitscontinuewiththe
permanent party force— good
solid building blocksat every
levd.”

Thesix-day aweek PRT
regimenincludesthreedaysof
aerobic runsand three days of
muscular endurancetraining. The

runscons st of 40-minute sessions

of group-paced running, self-
paced running and six 30-second
sprint interval runs separated by
brisk walking. Each week,
traineeswill betimed ona2-mile
run.

Themuscular endurancetraining

takesup to 48 minutesona
circuit of crunches, leg lifts,
pushups, flutter kicksand pull-
ups, tonameafew. Theseare
designed toimprove upper body
and abdomind strengthinmini-
mumtime.

Eventhemost fit arefinding the
PRT regimen awelcomeand
rewarding challenge. Airman
FrancisCoallins, atraineeinthe
321« Training Squadronand the
week’ stop male athlete, admitted
“the(physicd conditioning)
program we started out with
didn’t meet expectations, but the
new (PRT) standardschallenge
Us”

Not only aretheairmen being

10 Recruiter

prepared physicaly, they are
being rewarded for their prepara-
tion. BMT now recognizesthe
most physically fit traineesat
weekly and monthly events. Last
fal, BMT stood up amonthly
“Warrior Chalenge’ event that

pitstraining squadronsagainst one

another inameasure of physica
prowess. Challengeevents
includea5-kilometer run, 100-
yard dash, relays, tug-of-war,
push-ups, sit-upsand pull-ups.
“WEe revery much focused on
building afitter forcehereat
BMT,” said Col. Sharon Dunbar,
737th TRG commander. “Our Air
Forcetoday isvastly different
thanit wasadecadeago. Sois
basictraining. Our military training
instructorsdoanamazingjobin
preparing theyoung menand
women entering our Air Forcefor
thephysical and mentd rigorsof

U.S. Air Force photo

theexpeditionary Air Force. At
thesametimewe retraining
alrmen for success, we' re show-
ingthemthat fitnessisasmucha
lifestyleasitisan operationa
necessity.”

BMT sPhysical Readiness
Training isgeared toward moti-
vating traineesto achieve excel-
lence. Ever mindful of Air Force
heritage, BMT coined theindi-
vidud levelsof achievement after
famed aircraft intheAir Force
inventory. Airmenwho meet the
basicfitnessstandardsrequired
for graduation aretermed Libera-
tors, whilethosewho exceed the
standardsfdl into two categories:
Thunderbolt and Warhawk. All
honor graduatesfrom BMT must
meet the Thunderbolt standard.
For exceeding standards, Thun-
derboltsreceive acertificate of
recognition and an additiona day

Airmen and their military training instructors from the 331st Training Squadron
at Lackland Air Force Base, Texas, run past parents and friends during the
weekly Airman’s Run. Graduating airmen show off their fitness during the
weekly event that passes the BMT Reception Center, where parents meet
prior to Friday graduations on Lackland’s Parade Ground.



ontown passat graduation.

TheWarhawks, estimated as
thetop onepercent of all basic
trainees, areextraordinarily fit. In
additionto recelvingthesame
recognition asthe Thunderbalts,
Warhawks are awarded at-shirt
recognizing them asachievingthe
most ditefitnesscondition.

Teamwork isparamounttoal
that istaught duringBMT, and
physica fitnessisno exception.
Themost physicdly fitmaeand
femaleflightseach week receivea
“FitnessExcellence’ streamer to
display ontheir guidon. Hightsare
also expected to completethe
2.5-mileAirmen’'sRuninflight
formation. By theend of basic
training, dl armenwill haverunat
least 2.5 miles, amajor accom-
plishment for many who had
never evenrunamilebefore
entering basictraining.

The personwho overseesbasic
andtechnical training for theAir
Force and has advocated, for
over ayear, morevigorousfitness
traninginBMT, gpplaudsthe
increased physical standards
BMT hasimplemented.

“All our armen— active,
Guard and Reserve— begintheir
Air Forcecareer at Basic Military
Training,” said Mg. Gen. John
Regni, 2nd Air Force commandey.
“Aswetrangtioncivilianto
airman, weintroducethemtothe
expeditionary Air Force, a
foundationd pieceof whichis
physical fithess— what wecall
Physicd ReadinessTraining.
Badictraining'sPRT ischdlenging
andwill continueonintechnical
training sowecan deliver to

operationa unitstrained military
armenwho areasowarfightersin
top physica condition.”

Asfar aswhat the new stan-
dardswill requirefromtheminthe
future, airmen know it will be
morethanthey did beforecoming
intotheAir Force. Airman Jenni-
fer Ouverson of the 324th Train-
ing Squadron, whoisclassifiedin
security forces, said sheplansto
gotothegymat least threeto
four timesaweek tostay in
shape.

Airman Callins, whowill trainto
beafirefighter, saild membersof
theAir Force should apply the
corevaueof “excelenceinal we
do” to meeting physical stan-
dards.

“I plantogotothegymfive
timesaweek and runthreetimes
aweek,” hesaid. “And that
should bethe standard for every-
body, whether you' rethefastest
runner or theslowest runner. You
should still work to makeyourself
better.”

Themen and women charged
withtraining theseyoung people,
their military trainingingtructors,
alsoagree.

Staff Sgt. Raymond Archambo,
anMTI inthe331st TRSwhois
credited asoneof thearchitects
of thenew BMT physica fitness
plan, said the new program
should“work out perfectly,
especialy with theactive-duty Air
Forcegoing to the push-ups, sit-
upsandtherun. These new
armenwill go out and proveto
theactive-duty forcethat they are
in shape and can meet the stan-
dard. They areready to go.”

Get the skinny on
new fitness program

Airman should planto
hit the track soon as the
Air Force begins a new
physical fithess program,
the service’s senior
leader announced in his
July 30 “Fit to Fight”
Sight Picture.

Air Force Chief of
Staff Gen. John Jumper
directed that airmen will
now test their fithess
levels by performing sit-
ups, push-ups and
running 1.5 miles.

General Jumper cited
the physical require-
ments demanded by
recent deployments
around the world as the
impetus for the change.
Details will be released
soon that will get airmen
back to the basics of
running, sit-ups and
push-ups, General
Jumper said. The cycle
ergometry test, in use for
the past 10 years, will
continue for those who,
for legitimate reasons,
are not able to run.

The program will begin
Jan. 1.
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Photo by Master Sgt. Jim Varhegyi

Airman 1st Class Jonathan Besko (left) and Senior Airman Brandi Wyatt, both communication specialists with the
11th Wing Communication Squadron, put the newly proposed Air Force utility uniform through its paces at Bolling
Air Force Base, Washington, D.C. The blue, gray and green tiger-stripe camouflage ensemble includes many new
features intended to increase functionality while providing a distinctive look for 21st century Air and Space Force

airmen.

Air Force unvelils plan
to wear test new uniform

By Tech. Sgt. David Jablonski
Air ForcePrint News

WASHINGTON —Air Forceofficial sannounced
plansAug. 6 for thewear test of anew utility
uniform that could replacethe current battle dress
uniform.

Theblue, gray and green tiger-stripe camouflage
ensembleisadeparturefrom the current woodl and-
pattern uniform and includesmany new featuresthat
areintended toincreasefunctionality and providea
distinctivelook for airmen of the 21% century,
officidssad.

Three hundred uniformswill undergo wear testing
from January to July at Elmendorf Air Force Base,
Alaska; Hurlburt Field, Fla; Langley AFB, Va,;
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LukeAFB,Ariz.; McChord AFB, Wash.; Ramstein
Air Base, Germany; RobinsAFB, Ga.; Vandenberg
AFB, Cdlif.; and Wright-Patterson AFB, Ohio. The
test will generate feedback about fit, durability and
functiondity.

“Our intent isto createauniformthat will be
ditinctive, practicd, easy to maintain, comfortable
and, most important, auniformyouwill be proudto
wear,” said Air Force Chief of Staff Gen. John
Jumper.

“We have become amore expeditionary force,
with lesstimeat hometo spend caring for the
uniform,” General Jumper said. “Inthelast 20
years, material technology hasimproved greetly. As
aresult, we have designed oneuniformthat can
satisfy our variousclimatesand utility needs, while



eliminating theneed for professiond ironingto
provideapolished appearance.”

General Jumper said thedigtinctiveAir Force
uniformisdesignedtofit well, look sharpand
require much lessmaintenancethan the current
uniform.

“We (&l s0) need to ensure our airmen havea
uniformthat fulfillsour uniquear and spacemis-
sions,” headded.

Chief Master Sgt. of theAir Force Gerald
Murray said great careisbeing taken to ensurethe
best possibleuniformiscreated to meet future
needs.

“1 believethat one of the great strengthsof our
Air Forceanditsairmenistheability to adapt to
new missions, new technologiesand an ever-
changing worldlandscape,” hesaid. “Thisnew
utility uniformisanother exampleof seeing aneed
for improvement and moving forward.”

A key stepin bringing any new uniformiteminto
serviceisfeedback fromarmeninthefield, Chief
Murray said.

“I believeit’ sauniformfitting of theworld's
greatest expeditionary Air Force and onethat we
will beproudtowear,” hesaid. “Wewant your
feedback aswell —not shoot-from-the-hip feed-
back, but feedback that comesfrom seeing the
uniformin action and thinking about how it will meet
your needs based on your work environment.

“It’ simportant to remember that thisisawear
test, and the decision about whether or not to adopt
some, al or noneof thisuniformwill be made after
considering theresultsof thetest and feedback
about how it meetsairmen’sneeds,” Chief Murray
sad.

Accordingto officials, thewash and wear uniform
will beeasier to maintain and will not require profes-
sona laundering or starching. Officialsestimatethat
homelaundering can save up to $240in laundry
costsover the course of ayear.

Unlikethe current BDU, the new version comes
inmen’sand women’'scuts. Theseparatewomen’s
uniform reflectsthegrowth inthe number of women
intheservice. Inthelate 1980swomen comprised
lessthan 13 percent of thetotal force; today nearly
oneinfivearmenarewomen.

Officialssaid other possible advantagesto the

AROUND AF

Photo by Master Sgt. Jim Varhegyi
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Staff Sgt. Daryl Alford puts the newly proposed Air Force

battle dress uniform through its paces in the Pentagon
courtyard.

uniforminclude:

* Using thesamefabricidentified by the Marines
asthe optimum material for wash and wear charac-
teridics,

* A camouflage pattern that correspondsto the
jobsairmen doinmost Situationsthat requireadtility
uniform;

* Recdlingthe"tiger stripe’ camouflage pattern
used during the Vietnam War, but with thedistinctive
Air Forcelogo embedded into acolor schemethat
preliminary testing indicatesmay provide better
camouflage.

Officid saredso consdering maintenance-free
bootsand alternative T-shirts.

Theuniform patternsare being cut, with produc-
tiontobeginin November. Datacollectionand
anaysis, and any potential adjustments, will occur
from August through October 2004. A final decison
ontheuniformisexpected in December 2004. If
approved, production could begin as soon as 2005,
with aphase-in date to be determined.

Recruiter 13



TAKE NOTE

PureEdge software

Air Educationand Training
Command hasmadeit mandatory
to use the new PureEdge soft-
warewhenfillingout AF Form
1206, award nomination pack-
ages. PureEdgeisthenew
program replacing FormHow
throughout theAir Force.

Theformsin PureEdgeare
much moreuser friendly, intuitive
and straightforward than
FormF ow, accordingto Phyllis
Conrad, AETC publishingman-
ager. Theproduct isdesigned so
users can teach themselves how
to useit. Computer-based training
isavallableat
www.aetc.randolph.af.mil/inv.

For helpwiththetrangtioninto
PureEdge, individual sshould see
their information manager or
sguadron-level formsmonitor. Air
Force Form 1206 isavailableon
the Web at www.e-
publishing.af .mil/formfiles/af/
af1206/af1206.xfd.

Forcestructurechanges

TheAir Forceannounced its
annua force structure changes
July 23that affect 23 Air Educa
tionand Training Command
locations.

Theactionstoincreaseor
decreaseduty authorizations
addressesthe president’sfisca
year 2004 budget for force
sructure, realignment and man-
agement actionsrequiredto
achieveefficiencies, modernizeor
makeorganizationa changes,
according to amessagefromthe
officeof the secretary of theAir
Force.

14 Recruiter

Listed below arethelocations
and positionsaffected inAir
Force Recruiting Service.

* Maxwell AFB — The 331st
RCSlosesonecivilian positionas
aresult of workforce shaping.

e LittleRock AFB — The
348th RCSlosesonemilitary and
onecivilianasaresult of
workforceshaping.

* Wright-PattersonAFB —
The 338th RCSlosesonemilitary

andonecivilianauthorizationasa
result of workforce shaping.

* Randolph AFB — Head-
quartersAir Force Recruiting
Serviceloses 18 military and eight
civilianauthorizationsasaresult
of workforce shaping.

*Hill AFB — The 372nd
Recruiting Group losestwo
military and the 368th RCSloses
onecivilianauthorizationdueto
workforcereshaping.

Photo by Master Sgt. Rodney Williams

July Fourth swear-in

Tech. Sgt. Sandon Miller, enlisted accessions recruiter with the 344th
Recruiting Squadron, leads DEPpers into The Ballpark to swear in
July 4, before a Texas Rangers game in Arlington, Texas. Maj. Gen.
Peter Sutton, deputy chief of staff for personnel, Headquarters U.S.
Air Force, administered the Air Force oath of enlistment to 100 young
men and women.




PROMOTIONS

August Promotions

Major Technical Sergeant

Rodney Logan 330RCS LeonBrown 314RCS
Constance Banks 336 RCS  Tammy Kirksey 333RCS
Craig Loncar 333RCS

Chief Master Sergeant Napoleon Bain 336 RCS
Ronald Lambert 337RCS

Michael Suchy 313RCS  Darius Darkhan 362 RCS
Stephen Ebare 368 RCS

Senior Master Sergeant
Staff Sergeant

Ronald Kirchner 364 RCS
Heath Hinton 332RCS
Master Sergeant Kenneth Jinks 332RCS
Jonathan Snyder 339RCS

Richard Delacy
John Baumann
Steven Rapp
William Preston
Bradley Sprague
Jesse Gabbert
Albert Christian
Keith Parrish
Richard Jackson
Steven Olund
Timothy Deshotel
Robert McClelland

HQAFRS
317RCS
317RCS
331RCS
332RCS
333RCS
338RCS
338 RCS
345RCS
347RRCS
348 RCS
372RCG

Air Force Recruiting Service
2nd Quarter Award Winners

Airman
Staff Sgt. Sonia Williams, HQ AFRS
NCO
Tech. Sgt. Jerry Harms, 369 RCS
SNCO
Master Sgt. Angel Gutierrez, 364 RCS
CGO
Capt. John Mcintyre, 348 RCS
CIV CAT |
Lana Huelsenbeck, 314 RCS
CIV CATII
Tina Kneip, HQ AFRS
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